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Abstract

The purpose of this study is to (1) measure the increase in listening comprehension and oral proficiency that long-term, regular exposure to authentic video would afford the second-year undergraduate viewers in college of business; and (2) to explore the pedagogical potential of incorporating authentic English video related to students’ major as supplementary to the traditional English curriculum in China’ higher education. A quasi-experiment will be carried out in which two classes of students in the International Business School at Nankai University will be studied. The experiment class will be viewing an English language educational program called "Dashan & Friends in Canada" for a whole semester in addition to following the traditional curriculum in the college. At the end of the semester, the two classes are given the same CET-4 and CET-SPT tests to assess students’ ability to listen and speak English. The difference between the two classes will be studied to demonstrate the effect of the video. Then the feasibility of incorporating authentic video will be discussed. 

The Effect of Authentic Video on Undergraduate Business Students’ Listening Comprehension and Oral proficiency

Nowadays English is considered as an increasingly important skill in China. And College English is a required course for most undergraduates. However, traditional English education at college level has been criticized for its problematic objective, approach and instructional material (Yang, 2000). The traditional English language education stresses reading and writing skills because students are expected to acquire knowledge of their specialty through reading foreign materials and in turn express their ideas in written English. An instructor-centered approach has dominated throughout the history of English education in China (Yang, 2000). Viewing English language a subject of analysis, the instructor explains every unfamiliar words and grammatical points in class and students are just passive receivers. Moreover, printed textbooks of simplified English are incorporated as an indispensable part of a traditional English language curriculum. This results in what critics call “deaf-mute” English (Yi, 2004, P1), which is becoming a more and more obvious impediment in the everyday work of college and university graduates, especially those working in business settings. Fudan University, one of the top ten universities in China, did a survey in 2002 among 408 undergraduates. The result indicated that 87% of the students had not received any training on oral English before entering university; and that 52% of the students felt that speaking was the weakest among their four language skills (speaking, listening, reading and writing) (Anonymous, 2004a). 
With many private language training institutions springing up since late-1990s, a new English teaching method, authentic English training, is rising. Proponents of this new training method strongly advocate that authentic video should be incorporated in English teaching (Yi, 2004). However, integrating authentic video into English curriculum is still in its infancy in China. One of the most influential private training schools, Beijing New Oriental School has put this into practice since 1998 (Anonymous, 2004b). But movies and videos that can be used to address the same content in textbooks have been scanty (Li, 2003), and in most public higher-educational institutes, audio is still the most prominent supplementary to printed-based materials in English education.

Quite a few studies in second language learning in western countries have proved that authentic video is effective in increasing listening and oral proficiency of many languages, such as French (Baltova, 1999), Italian (Carlo, 1994) and Spanish (Weyers, 1999). Besides, video related to viewer’s field of interest can enhance and maintain students’ motivation (see Carlo, 1994; Ramirez Salas, 2002; Tschirner, E, 2001, etc). Most of the studies are based upon the widely accepted Krashen’s Input Hypothesis that target language input, specifically comprehensible input, is the first vital component of the language acquisition process (Weyers, 1999), therefore, an increase in input should result in a similar increase in “students’ output” (Weyers, 1999, P340). Since authentic video far surpasses a sole instructor in terms of the ability to convey large volume and different types of information, exposing second language students to authentic video “seems [to be] a pedagogically healthier approach than ‘babying’ the second language to bring it down to students’ level” (Baltova, 1999, P42). 

"Dashan & Friends in Canada", an English language educational program produced for China Central Television (CCTV) can serve such a pedagogical function to teach undergraduates studying in college of business (or equivalent institute). Viewers practice intermediate-level English skills while they learn about Canadian business and culture. In each episode, Dashan and his two friends traveling across Canada, visit a Canadian home and tour a Canadian business. At the end of each episode, the three raise several questions for viewers to discuss. This program provides detailed information about Canadian culture; as well as opportunities for students to get involved in the learning process (Da. S. 2004).

The purpose of this study is to (1) measure the increase in listening comprehension and oral proficiency that long-term, regular exposure to authentic video would afford the second-year undergraduate viewers in college of business; and (2) to explore the pedagogical potential of incorporating authentic English video related to students’ major as supplementary to the traditional English curriculum in China’ higher education. 

Method

Participants

The general population I would like to study is all the second-year undergraduates majoring in business in the top 50 universities in China. The site that I plan to use for this research is Nankai University because:

1.
Using Nankai can help the external validity because its International Business School ranked in the upper middle (No. 19) among the top 50 universities in China (see Wu, Lv and Guo, 2004). So site is assumed to be more representative than those universities ranked higher or lower.  

2.
It is my Alma Mater and accessibility to the site and population would not be a problem. 

3.
The classes in Nankai’s International Business School are approximately the same size; so the classes can be used as a whole in a research study without concerns of dramatically different class size. 

4.
Familiarity with the setting and association with some staff and faculty members will be helpful with conducting the research and may cut the cost of the research.

Cluster sampling will be used in this study because random selection and assignment of individual is impractical. 

There are 1794 students in the International Business School at Nankai, and 405 are second-year students (anonymous, 2004c). A list of all the ten classes of second-year undergraduates can be obtained at the IBS Teaching and Research Office at Nankai University. Two classes will be randomly selected to participate in the research. 

Design


Considering the purpose and the sample of the study, quasi experiment posttest-only design will be used in this study.  

Treatment


The treatment variable in this study is exposure to authentic video.  

The two selected classes then will be randomly assigned to two different conditions: the control group will be following the traditional curriculum arranged for that semester; the experimental group will have two supplementary meetings per week in addition to regular class meetings. At each supplementary meeting, the students will be viewing one episode of “Dashan and his friends in Canada”, after which an instructor-led discussion will be held to discuss the questions raised by the hosts at the end of each episode. 

Outcome Measures


The dependent variables in this study are students' listening comprehension and oral proficiency of English language. It is hypothesized that students exposed to authentic English video regularly in a long term will be more proficient than students without any exposure to such videos in terms of listening and speaking English. 

Students’ listening comprehension and oral proficiency will be measured by “College English Test-4 (CET-4)” and “CET-Spoken English Test (CET-SPT)”at the end of the semester during which the study will be conduced. College English Test is a set of standardized tests designed by Chinese Department of Higher Education. It has three types of tests- CET-4, CET-6 and CET-SPT, which are administered twice a year at the end of spring and fall semesters to undergraduate students all over China. 

CET-4 consists of four parts: listening, grammar, reading and writing. Each part accounts for 25% of a total 100 marks (Anonymous, 2003). CET-SPT is a twenty-minute oral examination, in which three test-takers communicate with one another on a pre-determined topic. At the same time, two raters observe them and give each student a grade raging from 2.0 to 5.0 at the end of the test (Hai, 2003). 

The reliability and validity of CET has been tested in a 3-year research study co-conducted by the College English Test Committee and Britain Culture Committee. The result of the study showed that CET-4, -6 and –SPT serve well as reliable and valid large-scale, standardized English tests (Anonymous, 2003).   And nowadays, there are approximately 2.4 million people taking the tests each year in China (Anonymous, 2003). 

Integrating the previous discussion, this study will be aimed to test the following hypothesis: 

Students who view two episodes of “Dashan and Friends in Canada” per week as a supplementary to the current English curriculum in their college through a whole semester will score higher on the listening part of CET-4 and on CET-SPT than students who do not view the video. 

Discussion

Strengths of the study 


1. 
Group comparison is a good way to measure the influence of a treatment variable on the target population. Using existing classes instead of randomly assigning individuals into groups can better represent the complicated conditions of the classroom settings in real life situation, thus increasing the generalizability of the findings of the study. 

2. 
Posttest-only design will be used to avoid the threat of familiarity with the test instrument. 

Potential threats to internal validity: 

1.  History. A semester is a long period of time and it’s hard to control the influences of events other than exposure to the video on the outcome.

2.  Diffusion of treatment. The two classes are in the same college and may be taking other courses together. So the control group may learn from the experimental group about the treatment and create a threat to internal validity. 

Potential threat to generalizability of the findings

One possible impediment to the generalization of the findings of the study is that the subjects are second-year undergraduates majoring in business or related fields. So the findings may not be applicable to students in other majors such as computer science or engineering, or to students who are not in their second year in college. This is a topic that future studies might focus on. 
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